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Copyright, Legal Notice and Disclaimer 

This publication is protected under the US Copyright Act of 
1976 and all other applicable international, federal, state and 
local laws, and all rights are reserved, including resale rights. 

 You are allowed and encouraged to distribute this eBook for 
FREE. We passionately believe in the coaching profession and 
wish this material to be available to all who could benefit. 
However no edits or changes are allowed and this book must be 
shared in its entirety. 

Please note that much of this publication is based on 
personal experience and anecdotal evidence. Although the 
authors have made every reasonable attempt to achieve 
complete accuracy of the content in this eBook, they assume no 
responsibility for errors or omissions. Your particular situation 
may not be exactly suited to the examples illustrated here; in 
fact, it's likely that they won't be the same. 

Any trademarks, service marks, product names or named 
features are assumed to be the property of their respective 
owners and are used only for reference. There is no implied 
endorsement if we use one of these terms. 

Finally, use your head. Nothing in this Guide is intended to 
replace common sense, legal, medical or other professional 
advice.  It is meant to inform and educate the reader on new 
perspectives. This is by no means a comprehensive guide to 
cover all aspects of embarking on a new career. As with all 
important decisions, due diligence is suggested. 

Copyright © 2012 Steven H. Kiges & BJ Radomski 

All rights reserved worldwide. 
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Introduction 

Does a Life Coach’s career attract you?  Are you interested 
but need to know more?  If you are like thousands of others, this 
career option is extremely enticing. This eBook “Coaching, The 
Ultimate Career” is designed to serve as a primer, which will 
give you a massive head start on your journey. 

Reading through this book and completing the included 
exercises will give you many of the answers to pave your way to 
becoming a successful Life Coach. Each page will bring you one 
step closer to a career in guiding people to happier and more 
triumphant lives. 

Coaching is an in demand career that has been exploding 
globally since the 1980’s. Our purpose in penning this book is to 
give you an overview to the challenges and rewards of entering 
the coaching profession. 

Many are attracted to the benefits of earning very good 
money. For many it is life changing to be able to bill their time 
at $50, $100, $300, or even $1,000 per hour. With a comfortable 
cash flow, coaches are able to provide their families with a life 
by design instead of the usual life by default. Housing, education 
and the finer luxuries all can become possible. 

Another alluring aspect of this profession is the flexible 
hours of work. How flexible? Entirely up to you. Maybe you only 
have two evenings per week to start your coaching practice. 
Maybe it is only the 3 hours in the afternoon when your little one 
is napping. You decide which working hours best suit you and 
build your new business around that time. 

Also, you can say goodbye to a long commute. Forget about 
dealing with traffic or expensive rent. Most coaches run their 
practice from the comfort of their own homes. (Or from 
whichever beach-side villa they are holidaying in). 
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Sound too good to be true? Well please keep in mind there is 
a bit more to running a thriving coaching practice than just 
calling yourself a coach.  

As you explore this book, you learn more about what is 
required from you in order to start and run your coaching 
practice. 
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Life Coaching - Understanding  
the Concept 

"Coaching is taking a person where they can’t take themselves." 
~ Bill, McCartney 

Life Coaching is not new. 

Life Coaching as a profession started in the 1980s. At that 
time, it catered more to executives or managers. Now, this 
profession has developed to cover a lot of areas including 
helping people choose the right career options, improve their 
health, start a small business and managing difficult personal or 
professional relationships. 

But what is coaching all about? 

As per The Certified Coaching Academy  (CCA): 

"Coaching is an on-going partnership that helps clients 
produce fulfilling results in their personal and professional lives. 
Through the process of coaching, clients deepen their learning, 
improve their performance, and enhance their quality of life. 
Beginning with the clients' desires, coaching uses reporting, 
exploring, and a consistent commitment to move the client 
forward. Coaching accelerates the clients' progress by providing 
greater focus and awareness of choice. Coaching concentrates 
on where clients are today and what they are willing to do to get 
where they want to be tomorrow." 

There is a lot to grasp in that paragraph so let’s break it 
down a bit. 

Coaching involves a professional partnership between a 
coach and the client. Coaches listen to a client's problems or 
concerns and then initiates a ”special coaching conversation” 
through which the client determines what steps to take to 
overcome their problems and move ahead. 
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Coaches do not give advice, and they do not offer therapy. 
They simply act like a catalyst to help people achieve individual 
goals. 

Through Life Coaching, people live a better life as they get 
help in making the right moves which they are not able to make 
on their own or maybe are out of their awareness. 

This does not mean that people cannot work out things on 
their own. It rather means the opposite.   Everyone has some 
limitations, which directly or indirectly affect a number of areas 
in his or her life or how he or she looks at different situations in 
life. 

These limitations or weaknesses, whether mental, emotional 
or psychological, create barriers and hold up personal 
development. 

This is when a Life Coach comes in. The process of coaching 
helps people break those barriers themselves and paves the way 
to achieving their goals. 

A number of people correlate the work of a Life Coach to 
that of a psychologist or a counselor, but that is definitely not 
accurate. 

While a psychologist focuses on analyzing your past actions 
and getting to the root of the problem, a Life Coach 
concentrates on helping you to frame the right steps in your 
future to achieve your individual goal. 

A psychologist might offer therapy and advice. A Life Coach 
does not. 

A very good analogy is that of a Personal Fitness Trainer. 

Consider you are joining a gym. Your fitness trainer will first 
ask you what you want to achieve. Whether you want to: 

 Lose weight? 

 Lose fat? 
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 Build muscles? 

 Build endurance? 

 Increase stamina? 

The trainer will then see where you stand now in relation to 
your goal.  For example, if you want to trim down body fat, you 
will be asked to take a body fat composition test to measure the 
current body fat level. You may have to take a fitness test and 
may be asked about present eating habits. All this is a part of 
helping you get nearer to your goal. 

The fitness trainer will first establish standards for you as to 
how much fat you intend to lose and over what period of time. It 
is based on all this that your trainer designs a plan of action for 
you to reach your goal. 

Having done this, the trainer also supplies you with the 
required backing and support in the form of constant 
encouragement and motivation.  There may be many people who 
look towards reducing weight. But what they lack is the 
willpower and confidence to keep trying. 

The trainer’s job is to guide them through the difficult path 
towards their outcome. Plus help them achieve their goals more 
quickly and more effectively than if they tried by themselves. 

This is what a Life Coach also does.  Here’s a real life 
example. 

Mary had a successful career in the service industry. Her 
outgoing personality and great personal skills led to her being 
offered a position in the financial industry.  Mary excelled at 
meeting potential clients and explaining her services. However, 
this is the point when Mary became stuck. She was unable to ask 
clients to actually invest the cash. In her past career she 
developed skills in serving, not asking. 

After a coaching conversation, Mary realized that making 
requests was not “wrong”, it just felt that way. She decided on 
a strategy of making requests in a “safe” environment until her 
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confidence was such that she could then make requests for her 
clients to invest. 

Mary chose two new habit-forming actions to be taken daily. 
She would start every morning by asking for a “custom” coffee 
at her morning cafe. (For example, ½ decaf and ½ regular, or ½ 
Colombian roast and ½ Brazilian). Each day at lunch she would 
ask for a small customization to the meal she ordered. These 
seemingly small requests would create a new habit of thought. 
This would allow Mary to easily make requests of her clients and 
end each client pitch with a request for their investment. 

As this example demonstrates, a Life Coach enters a 
person’s life to help him live it better. Every person has 
problems. It may be a lack of confidence for someone, weak 
communication skills for another, or a lost career for someone 
else or even a problem with relationships. 

Why work with a Life Coach 

The areas of life a coach can work on are endless: 

● Confidence and Self-esteem 

● Feel good about yourself 

● Make self-doubt a thing of the past 

● Get to know new people with confidence 

● Speak confidently in front of groups 

● Eliminate guilt 

 

● Career 

● Know which job is right for you 

● Move on to a better job 

● Perform better on the job 
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● Earn a promotion 

● Start your own business 

 

● Relationships 

● Be a good listener 

● Work through problems with your partner 

● Sail smoothly through tough times 

● Build stronger bonds 

● Attract a love partner 

 

● Communication 

● How to communicate with anyone 

● Talking to strangers 

● How to get your point across effectively 

 

● Health / losing weight 

● Improve your health 

● Reduce stress 

● Follow a healthy eating pattern 

● Sticking to an exercise plan 

 

● Dreams and achievement 

● Set firm goals 
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● Work out what you want from life 

● Provide direction and purpose 

● Have more fun 

● Have more energy 

 

● Money/Finance 

● Earn more money 

● Save more money 

● Work out budgets and follow them 

 

● Getting what you want in life 

● Becoming more organized 

● Getting rid of barriers and negative thinking 

● Manage your time more effectively 

● Discover your values in life 

● Clear the clutter that you are engulfed in 

● How to stay focused 

Life coaching covers this and even more.   If it is an issue for 
us human beings, then there is a coach that works on it.   
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The Role of a Life Coach 

A Life Coach doesn’t teach, lecture or give the answers. 
Actually “know-it-alls” are seldom good coaches. People with 
huge egos may also struggle to be a great coach as coaches take 
a back seat to the client’s needs. 

A skilled coach enters a deep conversation with the client to 
help the client decide what is best for them. They are guides, 
mediums to help the clients find the inner resources they have 
inside of them.   

At times a coach is motivating, but more importantly 
coaches help clients find out how to motivate themselves.   

A Life Coach challenges, questions and gently nudges a 
person forward so that inner capabilities can be unlocked. 

Many times in life, we all can get off track and confused on 
what direction to go. Life Coaching will help clients sit back and 
analyze where they are, discover the possibilities and then what 
actions to take. 

Life Coaching, in that sense, provides a client with self-
awareness, focus and accountability. 

A Life Coach is a comrade, a shoulder to cry on, a guide, a 
philosopher, a parasol on a rainy day, a lifeboat and a 
cheerleader. He or she helps to point out choices, polishes 
communication skills, and most significantly acts as a route map 
to finding all that a client wanted in his or her life. 

A point to remember is a Life Coach does not promise that 
his or her client will fulfill dreams and achieve whatever he or 
she wants to. That is the work of client.  Coaches do promise to 
support and use every resource they know to help the client stay 
on task. 

A Life Coach helps a client: 
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● understand and analyze what exactly his or her real 
dream or goal is 

● identify inner strengths and potential in achieving the 
same 

● recognize weaknesses that create obstacles in moving 
ahead to accomplish goals 

And then provides coaching so that the client comes out with 
the right action plan to get what he or she wants. 
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The Coaching Format 

Hiring a Life Coach can be a big step.  The old paradigm of 
struggling on one’s own is still a stumbling block for some.  
Those who have the awareness to step out of this old belief 
system understand that in truth, most major personal advances 
happen through teamwork and supportive relationships.   

 So how is coaching presented? 

There are several ways Life Coaching is offered: 

● Live sessions in person 

● Sessions on the telephone 

● Sessions using email 

● Group coaching sessions in person 

● Group coaching through the telephone (teleclass) 

No matter what method is used, the coaching goals are the 
same: help the client(s) move forward. 

Whatever be the medium, all sessions can be equally 
effective in recognizing a client’s aims, difficulties, plans and 
thoughts. Sessions also include time to map out action steps that 
will get clients closer to their goals and dreams. 

Action steps are not like the homework you were assigned in 
school.   They are purpose driven to move you closer toward 
your goals and dreams. 

Another big difference is the coach does not assign the 
action steps.  A coach through discovery with the client 
identifies what steps the client thinks are best, maps out a plan 
and then holds the client accountable. As we saw in Case Study 
1, Mary's actions were developed by Mary and were designed to 
focus exactly on the single largest obstacle facing her 
professional success. 
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The client brings the agenda and the coach brings the 
coaching skills to create a partnership that moves the client 
forward. 

One-on-one Life Coaching 

There is no strict pattern to a Life Coaching session. In fact, 
a coach needs to be flexible and ready to make changes based 
on the client’s needs. 

A very common process to begin working with a client 
follows three steps. In these steps we first bring the concept of 
coaching into awareness for a potential client. Not everyone is 
aware of coaching (or aware that you are a coach). After 
awareness is made, the potential client is invited for a test-
drive, to experience how coaching works. In the final step, an 
assessment is often provided to highlight key areas of concern in 
the potential client's life. 

Following these proven steps will put potential clients in an 
excellent position where they can make an educated decision on 
whether or not coaching is for them. The simple process is easy 
to learn and taught at all professional coach training schools. 

The entire process usually follows this timetable: 

A complementary “Is this for you?” session lasting around 30 
minutes 

An over-the-phone or in-person one-hour session to develop 
the foundation of a coaching strategy 

A preliminary assessment to gauge work and life needs and 
determine goals 

When the client agrees to work with a coach, the 
relationship will begin. Many coaches require a three-month 
minimum, but you will see that many clients will continue for 
much longer when they are pleased with the increased success in 
their lives. It is not uncommon to retain a client for a year or 
more. 
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The standard coaching process will look like this: 

Continuous, regular coaching sessions over phone, in person 
or email 

Developing self-awareness, promoting creative thinking and 
building up practical skills with exercises 

Execution of sessions in full confidentiality 

Session evaluation, and review of strategies to meet any new 
client requirements 

Coaching sessions are usually scheduled weekly, lasting from 
a half-hour to an hour. The length and frequency of sessions can 
vary to suit the client’s purpose and convenience. A coach may 
also have a preference and only offer session lengths as they feel 
it serves the client. 

Sessions may be focused on one specific goal or challenge 
that the client is facing, or on a much broader set of personal or 
professional issues. However, it is the coach’s responsibility to 
make sure the clients overall goals are kept in the forefront. 

Group coaching 

The one-to-one coaching programs can be easily applied to 
group coaching sessions too. This is the most cost-effective 
model for providing coaching throughout an organization. 

Also, group coaching is an excellent way to build a coaching 
practice.   A broader theme such as health is easily done in 
group coaching and then clients wanting one on one coach can 
opt for optional private sessions.   This allows nervous clients to 
get a taste of coaching without fully committing. 

 Now that we have touched on what is involved in coaching, 
here is a small exercise to check whether you have an 
understanding of the key points. 
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Do you want to become a Life Coach? 

Before going onto the next section please take a few 
minutes to give some thought to the following questions: (It 
would be helpful to write down your thoughts) 

1. WHY are you are thinking of becoming a Life Coach. 

 

 

 

 

 

 

 

2. What people skills do you have that would give you a 
head start on a coaching career? 

 

 

 

 

 

 

 

3. Next review the list below on common reasons 
people seek out a Life Coach.   Give each sub heading 
a score of 1 – 10.  Ten being you are extremely 
comfortable with the subject.   This is important as it 
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will give you some insight on specific areas you may 
want to specialize in.  

Confidence and Self-esteem 

_____Feel good about yourself 

_____Make self-doubt a thing of the past 

_____Get to know new people with confidence 

_____Speak confidently in front of groups 

_____Eliminate guilt 

Career 

_____Know which job is right for you 

_____Move on to a better job 

_____Perform better on the job 

_____Earn a promotion 

_____Start your own business 

Relationships 

_____Be a good listener 

_____Work through problems with your partner 

_____Sail smoothly through tough times 

_____Build stronger bonds 

_____Attract a love partner 

Communication 

_____How to communicate with anyone 

_____Talking to strangers 

_____How to get your point across effectively 
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Health / losing weight 

_____Improve your health 

_____Reduce stress 

_____Follow a healthy eating pattern 

_____Sticking to an exercise plan 

Dreams and achievement 

_____Set firm goals 

_____Work out what you want from life 

_____Provide direction and purpose 

_____Have more fun 

_____Have more energy 

Money/Finance 

_____Earn more money 

_____Save more money 

_____Work out budgets and follow them 

Getting what you want in life 

_____Becoming more organized 

_____Getting rid of barriers and negative thinking 

_____Manage your time more effectively 

_____Discover your values in life 

_____Clear the clutter that you are engulfed in 

_____How to stay focused 

Great, if you are like most people you have your strengths 
and weaknesses, likes and dislikes. Issues you scored 1 - 5 may 
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not be your strengths but that does not mean you cannot help 
people in those areas.  

You may not want to specialize in those areas and if you are 
coaching a client on them, make sure and stick to the coaching 
protocol of not giving advice.  Help your clients find their own 
answers.  

Do You Have What It Takes To Be A Coach? 

Rate yourself on the statements below.  If you have some 
doubts or are struggling with your answers go to a close friend or 
family member.   Many times they can see things in you that you 
have difficulty seeing yourself.  

 

1. People come to me for support and guidance. 
Relatives, friends and colleagues turn to me for my 
opinion and advice on a number of matters. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

2. I am willing to put aside my needs and ambitions in 
the interest of helping others meet their needs and 
goals. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

3. I can easily build a rapport with people I am meeting 
for the first time. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 
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4. Every individual is different and I appreciate that. For 
that reason, I enjoy helping people find their own 
unique solutions. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

5. People tell me I am a good listener. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

6. I am very particular about standing by my strong sense 
of values and acting with integrity in both my 
personal and business life. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

7. I think I have a sixth sense of good intuition. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

8. Though I am not precisely where I want to be in life, I 
feel fairly balanced and I am consistently working on 
my own personal growth. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 
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9. One of the goals on my list is to become an 
independent coach in my own job or business. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

10. I am willing to dedicate myself to learn as much as I 
can about coaching and marketing and I am prepared 
to invest in myself to receive the proper training and 
experience. 

Strongly Disagree | Disagree| Somewhat Agree | Agree | Strongly Agree 

1                              2                     3                 4                    5 

 

After you calculate your score for this test, see where you 
rank in relation to the assessment given below. 

A score of 31-50 

Bravo! You must be already doing some coaching, right? All 
you have to do now is make it official. This score says that it is 
time you are paid for the coaching you do. That’s how close you 
are to becoming a professional Life Coach. You may just need a 
bit of training to hone your skills and build your confidence.  Are 
you ready to take that step? 

A score of 21-30 

You might still be a little hesitant about being a coach. Or, 
do you just doubt yourself? 

Ask yourself. What does your intuition say? Can you see 
yourself as a Life Coach? Do you fit the bill? Did you land here by 
chance or because you have a goal to pursue? 
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Clear your doubts by asking a mentor or coach to help you 
direct your thoughts and give you focus.   You show talent, so 
this is not the time to stop but to get clear on what you want.   

A score of 10-20 

Hmmm… Looks like Life Coaching might not be your cup of 
tea. 

But first ask if you were especially hard on yourself?   Did 
you grade yourself as a normal person or comparing yourself to a 
super human? 

Also, if you still think this is where you want to be then 
there is definitely a way for you to get there! 

Get yourself a coach. Not only will you gain tremendously 
from the improvement in the quality of your life, you can also 
pick up first-hand ‘tips and tricks’ from your coach on Life 
Coaching.  This is actually how many coaches get started in the 
profession. 

They see the tremendous value of life coaching for 
themselves and want to give that to others. 
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Major Skills of a Life Coach 

As with any professional there are a number of required 
skills. It is the mastery of these skills that separate the truly 
great from everyone else. 

No one is perfect and that includes coaches.  Coaches build 
their skill strengths with training and experience just like in 
every other profession.   The question to ask yourself is, do you 
have a burning desire to help other people and grow yourself at 
the same time.  If you do, you have 99% of what it takes to be an 
excellent Life Coach. 

Next, let’s look at coaching from a closer more personal 
perspective.  Now that you have a general knowledge of Life 
Coaching, you might be closer to understanding if Life Coaching 
is a career for you. 

Below are a list of key personal skill and traits that Life 
Coaches have and are continuously working to improve.  

Your path to mastering these skills starts with a training 
program from a recognized coach school.  

Go through this list now and have an even deeper 
understanding of what it is to be a coach. 

Key skills of an effective Life Coach  

 Listening- There is more to listening than just 
hearing. Putting your own thoughts to the side and 
listening for what is unspoken are key points of 
listening.  

 Feedback- Be ready to give some constructive 
feedback without sounding partisan or critical.  Many 
times in coaching, feedback is for clarification.  

 Observing- Stay alert to the underlying factors so you 
understand where your client is coming from. As 
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coaches we observe and make note of consistent 
behaviours, thoughts  and frames of mind that may be 
interfering with the clients progress.  

 Analyzing- As a Life Coach you will often come across 
mixed and confusing messages. You need the ability 
to create clarity in the chaos.  

 Communication- Be comfortable and enjoy 
communicating with others. Be curious about walking 
in the other person's shoes.   

 Timing- Aware of when your client needs a challenge. 
While coaches are generally “nice people” at times 
we want to offer challenges to our clients. 

 Assimilation- Be open to other thoughts, cultures and 
ideas. 

 Organizing- Keep sessions on point and organized.  
Record keeping is an important factor in servicing 
clients.  

 Empathy- Be kind and compassionate to your client’s 
needs and problems.  While we want to see our 
clients take action and move forward, sometimes 
what is needed is space for the client to get things off 
their chest.  

 Detached- While coaches need to be open and 
empathetic, a coach cannot get emotionally drawn 
into a client’s world.  Difficult things happen to 
people and a coach needs the skills to listen, feel, 
observe and not get drawn in.  

 Ethics- Maintain your client's information in 
confidentiality. 

 Cheerleading- Help your client celebrate successes! 

 Motivating- Use the skill learned in coach training to 
help your clients motivate themselves.  
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 Empowering- Empower your clients to move ahead 
and succeed.  Be their biggest fan and see them able 
to reach any goal they want for themselves.  

 Energetic- Keep an energetic, hopeful, and curious 
state.  

 Positivity- You as a Life Coach should be positive in 
your approach, attitude, tone and even writing. Your 
positive outlook will spread to your clients. 

 Creative- Creativity and a willingness to be 
vulnerable.  We are human, the same as our clients.  
Be open and honest.  

 Thirst for knowledge - Life is changing all the time.  
A Life Coach is curious about life and continuously 
seeks out new learning opportunities.  Coaches enjoy 
reading and studying new research and techniques 
that can help them with clients.  Top coaches save a 
small percentage of all fees in a special education 
fund for advanced training.  

Mastering your state 

Having the requisite skills is half the goal. What is 
paramount is the ability to call upon all of these skills with each 
and every client – every time! 

You see no one, including the greatest coach in the world, 
would always be a 10 in all of these skills all of the time.  

However the big difference is a trained, top notch coach 
knows this about themselves and works on those areas where 
they may be lacking. They also prepare and ready themselves 
before client sessions to be at their peak of awareness. 

 An athlete warms up before an event, a business person 
reviews material before a meeting all to get themselves in the 
right state of mind and body to be their best.   
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As top coaches we do the same thing getting ourselves in to 
a peak state and ready to help our clients.  

Are you now getting closer to understanding your potential 
as a Life Coach?  Are you also getting a glimpse of the potential 
for personal growth?   

One of the hidden gems of being a life coach is as you help 
your clients reach their dreams and goals, you will also achieve 
great successes. 
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Training, Qualifications, Options, Legal 
Issues, Regulations 

We hope you are getting closer to deciding if a coaching 
career is for you.  Next let’s look a common questions about 
coaching.  

 There are a lot of questions asked when it comes to looking 
for training in Life Coaching. Here are some of the most common 
questions and answers. 

Is Life Coaching similar to any therapy, counselling or 
psychology? 

Coaching derives itself from a number of disciplines like 
sociology, psychology, career counselling, and numerous other 
types of emotional sciences. But where it strongly differs from 
these disciplines is the quest for results rather than gaining a 
deep understanding of the past. 

To put it simply, coaching involves focusing on action, where 
the client wants to go. 

Moreover, coaching has its goals set at the future rather 
than the past. It’s about “what you want” and not “why you are 
like this”. 

The bottom line is that coaching involves improving those 
areas of a client’s life which the client has determined need 
strengthening. 

Who can become a coach? 

Anybody! 

There are no strict regulations on who can become a Life 
Coach. Since each individual has varying qualities it would be 
fair to say that a willingness to contribute and a commitment to 
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personal growth are the most basic qualities a Life Coach should 
have. 

What’s the lifestyle of a coach like? 

Quite wonderful!  

Life Coaches have total control over their work hours. The 
freedom to set your own hours is something almost everyone is 
looking for. With coaching, it becomes a reality. 

You get to make a difference to people’s lives and do it at 
your own pace! 

Since all you need is a phone and a computer, you can take 
working holidays, lounge in a garden and work, and even 
network with your coaching community while deducting the cost 
of all your personal development courses and books on your tax 
return! 

Is it possible to work from home? 

Of course, and most coaches do.  However, working from 
home requires loads of discipline, and that applies to all fields of 
work. Therefore, working from home is a decision you have to 
make keeping all the distractions in mind. Crying babies and 
barking dogs in the background is not professional.  You need to 
be able to focus 100% on your clients.  Some coaches have home 
offices and some choose to rent an office. 

What do coaches charge? 

Coaching fees range depending on the client type, the coach 
experience and of course, the local economy. An individual 
coach may charge somewhere around £100-£300 per month in 
the UK and $150-$600 in both Canada and the US. Coaching fees 
in India range from Rs. 10,000 - Rs. 3000.   It is common for 
experienced coaches to charge even higher fees. 
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Depending on the area of focus, you can adjust your fees. If 
you are coaching an executive in a Multi-National Company 
(MNC) you will probably find they are prepared to pay a higher 
fee with an equally high expectation. If you are coaching clients 
by telephone or Skype and they are located outside your 
country, you have the option to charge the rates for that 
country. 

These may include 4 sessions over the telephone that may 
last anywhere from 30 to 60 minutes. 

Also note that executive coaching and corporate coaching 
are charged at a higher rate, and group coaching costs much less 
per person. 

Also, these are really ballpark estimates.  Some superstar 
coaches working with high-income earners charge yearly fees in 
the $50,000 - $100,000 range. 

How long will it take for me to make a living out of 
Life Coaching? 

Like in every other business, a new Life Coaching practice 
can take a bit to ramp up to the point of replacing your current 
source of income.   

The great part, however, is it is a great part time business 
with no need to go through the typical stress of opening 
traditional businesses. Of special note is also the minimal cash 
investment. There is no need to buy inventory or any massive 
infra-structure investment many other businesses require. 

Is there specialization in any particular aspect of Life 
Coaching? 

Yes. And usually successful coaches specialize.  We all have 
different interests and areas we enjoy more than others.  If you 
enjoy working with women issues, health, business etc…. then 
specialize in one of these areas. 
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By choosing a niche where you have specialized experience, 
you already have credibility and most likely ideas of where to 
find potential clients. 

What kind of qualifications or training do I need? 

Currently Life Coaches require no specified qualifications or 
training.   However your success will be determined by how 
skilled you are at helping people reach their goals. Plus the more 
skilled you are, the more fun and rewarding coaching will be. 

Think of it this way, anyone can flip burgers at McDonalds or 
any fast food joint.  However if you want a delicious five star 
meal, most likely that chef has had professional training. 

How do I get my first clients? 

Most coaches start with friends and colleagues. You can 
begin with offering them free or low-cost coaching services. 
While they get to talk about themselves and their lives, you get 
to help them move forward with their goals.   This is a great 
practice playground for the upcoming coach where you can hone 
your skills. 

Gradually, you can move on to other marketing methods like 
referrals / word of mouth, advertising, mailing, alliances, public 
speaking, internet, and various publicity outlets. 

Make sure any coach school you attend works on the business 
aspect of starting and growing your practice. 

Are there any regulations that govern this industry? 

As of now there is no regulatory body that oversees the 
coaching industry. However there are a couple of recognized 
training associations that review coach training schools and 
certify the content as being professional. 

One is the International Coach Federation (ICF) and another 
is the Certified Coaches Alliance (CCA). 
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These accredited schools have developed fantastic training 
programs which produce excellent coaches and will give you a 
big head start over the competition. 

Qualifications and training in Life Coaching 

If you are serious about becoming a professional life coach 
and are interested in an accredited training program, contact 
www.Thecoachtrainingacademy.com. They are a Certified Coach 
Training (CCA) school with a solid reputation.  The cost of 
training is reasonable and they offer payment plans. 

Coach Mentoring Program 

If you choose not to invest in a formal coaching education 
then, at the very least, it is important for you to seek out a 
mentor coach for some guidance.   A coach does not simply hang 
out and listen to a client talk.  A professional coach has a deep 
understanding of the steps needed to help people move from 
struggle to success. 

A coach mentoring program may suit you if you: 

● Already have a solid coaching background and 
demonstrate consistent results with clients 

● have  been unofficially coaching friends, colleagues and 
other acquaintances, but are not ready for formal training 

● want to first explore a coaching career before getting 
accredited 

● want to get better as a coach but want to keep coaching 
as more of a hobby 
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What You Will Need to Start Your 
Coaching Business 

Care and planning are important for your new coaching 
career. Following are two case studies of new coaches and their 
experience at launching their coaching practice. 

First, let me introduce you to Coach Sara and the path she 
took 

After a 10 year career as a nurse, she left her position to 
start up a life coaching business of her own. Naturally she was 
enthusiastic, but her sense of planning was unnecessarily poor.   

Instead of planning and starting slowly, she jumped in with 
both feet creating a huge amount of stress and fear. 

Now let's visit a second scenario. 

Coach Mike Johnston wanted to start his own coaching 
business focusing on entrepreneurs while he was working as a 
Construction Supervisor. He took it one step at a time. He 
researched his business fully.  

While he was still at his day job he developed a 
comprehensive business plan, built a list of contacts, arranged 
for financing, and priced out the advertising he would need.   
Basically he pre-planned as much as he could.   

He also realized that he couldn’t live off his new coaching 
practice, at least in the initial stages. So, he saved six months’ 
living expenses and then picked up a part-time job so he could 
devote the rest of the time to building his practice.  

He worked slowly and turned a spare bedroom into his office 
so he could work from home. To cut a long story short, Mike was 
well prepared! 

We are definitely not trying to dissuade you from a coaching 
career.  We do want to deliver the message that it is important 
to plan well and stay organized. 
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Basic Steps and Requirements to Start a Coaching 
Business 

This list is far from extensive and it will change depending 
on your needs, however these are some of the key elements 
when starting out.   All of these areas should be covered in more 
detail through your training school.  Fellow students are also a 
great resource to bounce ideas off of.  

1. Naming the business 

Now this is totally dependent on you and the attitude you 
want to display. It could be a thought or idea that expresses 
your brand identity like “A Better You”, or you could name your 
business after you, “James McCauley’s Life Coaching”.  An even 
better idea is to use your particular niche in the name such as 
“Get Results Weight Loss Coach” or “Find Your Ideal Job Coach”.   
What is great about a name with a niche is people know 
immediately what you do. 

2. Company formation 

 This really depends on the country you live in.  In some 
countries in North America and Europe, it can be advantageous 
to form a separate Limited Liability Company (Ltd), even if yours 
is a part-time business. However this is a business decision and 
needs to be discussed with your own accountant or business 
advisor. 

3. Telephone 

 While not mandatory when you start, get yourself a new 
phone number. This is a great way of ensuring that your personal 
and business calls are separated. Get two lines. One for your 
home and the other for your ‘office’ room. Make sure you have 
an answering machine or voice mail.    Other options include 
secondary cell phones or even VOIP devices such as Magic Jack. 
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4. Business Materials 

 When networking and meeting new potential clients, you 
need a professional business card so people remember who you 
are and how they can get in touch with you. Some coaches even 
create brochures to explain more about services. Remember to 
get them professionally designed and printed. They won’t cost 
much and create sufficiently good impression on potential 
clients. 

5. Computer 

 Once you start your business, you will have to check client 
emails frequently. Nowadays, laptops are one of the best options 
because they are mobile so your business is always with you. 
Computers can be very useful in doing a lot of paperwork, 
calculations and record-keeping for business. Your investment 
will be worthwhile. 

6. Website 

A website goes a long way in covering areas where you 
cannot make your physical presence felt. Moreover, prospective 
clients can get all the information they want about you from 
your website. It will be like a shop window to your business. 
Since every reputable business/organization has a website, it 
will hurt your credibility to not have one. 

In addition to a website, a Social media structure needs to 
be set up including: 

 Facebook 

 Twitter 

 Linked In 

These will give your business a huge boost! 
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7. Online payments 

 How are your clients going to pay you? Every country our 
students come from has different    solutions.  

Cash?   Check?    Credit card?   PayPal? 

Usually with larger fees, clients prefer to use credit cards to 
pay you.  It is best to have the payment process well mapped 
out. 

8.   Insurance 

Depending on your country you might want to consider 
getting insurance.  Some people get simple accident insurance in 
case a client falls or trips coming into their office and some 
coaches go as far as purchasing “Professional Liability 
Insurance”.   This protects you for all kinds of issues including 
breach of copyright and for what you may or may not have said. 

9. Advertising / Promotion 

This is a huge point and has many books written on the 
subject.   Again your fellow students and coach school should 
give you a good understanding of various opportunities including: 

 Networking 

 Joint Ventures 

 Referrals 

 Facebook 

 Google 

 LinkedIn 

 Direct mailing 

 Speaking 
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 Articles 

 Magazines 

 Newspapers 

 

10.  Accountants 

From maintaining your records to minimizing your tax 
outlays, accountants can be a real asset.   You may not need one 
to start however with your success you will definitely need one.   
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Life Coach Income Streams 

While you can make a good living just with a solid Life Coach 
Practice, with a bit of entrepreneurial spirit you can multiply 
your income substantially. 

Below are just a few ideas of what many Life Coaches do to 
expand their business. 

One-to-one personal coaching, by month or 3 month 
commitment - Over the phone, face-to-face or even email. 

One-to-one executive/ business coaching - The returns for 
these can be a lot higher than personal coaching.   The higher 
income of your clients, the more you can charge. 

Group coaching - This is a classroom environment with 3 - 
30 people attending.   Weekly classes would be 2 – 4 hours once 
per week for 1 to 3 months.  

Teleclasses - This is a group coaching class taking place over 
telephone. You can use a conference phone and chat with any 
number of people at a time.   There are even free to very low 
cost services you can use for these depending on your needs. 

 Webinars - These are the same as Teleclasses, but 
delivered over the Internet using special software.  The 
advantages are easy worldwide access and the ability to use 
various interactive tools. 

License your program / IP (Intellectual Property) - Think 
up and develop your own products and services.  Digital delivery 
eBooks, audio and even video are simple to sell and deliver.   

Mentor other coaches – If you are an established coach and 
have a certain amount of visibility in the coaching industry this is 
a very rewarding sideline. You can make a lot of money by 
training and mentoring other coaches.  Since someone helped 
you become successful, maybe now it’s time to mentor others. 
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Deliver keynotes / speeches – You could either get paid for 
this or use this opportunity to build new contacts and spread the 
word around about you and the Life Coaching industry. While 
you may be a bit scared by speaking in public, this is one of the 
fastest ways to build a practice.   Plus, if you are nervous, go out 
and find a public speaking coach! 

Write / sell a book – With on-demand-printing you can 
become an expert in your field in no time.  Books build 
credibility and with the new printing services you can order your 
books in smaller quantities.  If you comfortable with your 
subject, it’s time to share it with the world. 

Conduct local seminars / workshops – Start small and book 
a small conference room in a hotel or a lecture hall in your local 
college or school and run a seminar.   Many locations will give 
you free or next-to-free space.  Many companies have lunch and 
learn programs.  These are excellent opportunities to get clients 
and build relationships.      

Set up a specialty training company or program – Do you 
have a specialty that can be taught? Training is a very lucrative 
field.  

Set up a portal / membership site – Here you build a 
community of clients in your niche. Weight loss, health, business 
startups etc…. all are potential great membership sites. 

If you let your brain go and think out of the box, you can 
come up with even more…… 

 Create and sell downloadable instruction audios 

 Sell advertising in your email newsletter or on your 
website  

 Take up the role of a resident expert to other coaches in 
your area of expertise. Coaches are always looking for 
opportunities to learn and be more effective. Provide 
them with training. Don’t forget to charge a fee for your 
advice and training.  
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 Act as a coach to those from your previous or present 
industry 

 Get a slot to host a television or radio show 

 Start your own Internet radio show 

 Become a vendor or service provider for the coaching 
industry 

 Create an affiliate program for your products or services 

 Become an affiliate and sell items from your site 
(including Amazon.com, software, etc.) 

 Do some column-writing for a newspaper or magazine 

 Write a paid newsletter or an webzine 

 Teach a webinar type course 

 Write or sell an e-course 

 Create software 

 Build Joint Ventures with other coaches 
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Golden Advice on how to be a successful 
Life Coach 

If at this point many of you are thinking, “Great, I will sit at 
home on the couch, talk to people and make money”, that is far 
from the truth. 

To be successful in Life Coaching is the same as in any other 
profession.   Generally 10% of coaches are in the high income 
level with 20% - 40% living comfortably.   This leave 50% not 
doing well.   

This doesn’t mean you can’t make a good living out of Life 
Coaching, but it will take a bit of time and effort. 

1. In the order of importance, here are the tips & tricks (if 
you want to call them that) to becoming a high-income 
Life Coach. 

● Your day job is important. Don’t give it up until you can 
afford to do so. It is best to start off part time and build 
up your business while you still have a regular income. 

● Train at an a certified coach training school - the skill you 
will learn and shortcuts they will teach you will make the 
difference between failure and success. 

● Get yourself a mentor coach and pay them for training 
you in mentoring skills and how to build up a client base 
or both. 

 Think ahead and go beyond just “coaching” by offering 
more. This is very important. How and what else can you 
package together? Group coaching? Teleclasses? 

● Build a website and start a social media presence – it is 
the easiest and most accessible way to show your services 
and products. 
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● Develop marketing skills!  You may have good coaching 
skills but you need to understand how and where to get 
clients. 

● Separate your business from your personal finances. This 
is just true of any business. 

● Be passionate about coaching. If you are not, don’t do it. 
It won’t suit you. You have to enjoy coaching. You have to 
enjoy and thrive by helping people. 

● Creativity and innovation pays. Produce new products and 
services. 
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Summary 

And with this summary, we are almost at the end of this 
eBook. 

Just as in a powerful coaching session, I would like to take a 
moment to wrap up this book with a recap and clarify your 
goals. 

You have now an increased insight to what coaching is, the 
benefits to the client and of course the many fantastic lifestyle 
benefits to the coach. 

You have also learned what is required to excel as a coach. 

My question to you is this; 

1. What is your next step to becoming a coach? 

2. When will you take that action? 

3. What obstacles might you face? 

How will you get past that obstacle and continue on the path 
of becoming a coach? 

Well, that’s it. We hope this eBook has helped you make a 
decision whether coaching is the right direction for you.   If it is, 
then welcome to our world.  If not, we wish you all the success 
in whatever direction you take. 

Go ahead now and make a difference. 

 


